Autogrill extends its Amsterdam Airport
Partnership




Expected total revenues of around 1.8 billion euros in the 8.2 year period, 2028 to
2036
79 food & beverage points of sale currently operated at the airport
Part of Airport’s new F&B strategy; includes redevelopment Lounge 1, development
of A Pier

Milan, 16 September 2020 – Autogrill Group (Milan: AGL IM), through its HMSHost
International division, has extended its food & beverage partnership from 2028 to 2036
for the 79 points of sale it operates in Amsterdam Airport Schiphol. Operations are
expected to generate overall revenues of around €1.8 billion in the period.
Active at the airport since 1995, the Group is the main food & beverage operator in the
Dutch hub, a showcase of innovation in offering and services for travellers.
In continuing the successful partnership with Amsterdam Airport Schiphol, HMSHost
International is supporting the airport’s sustainability goals and exploring digital
innovation together, leveraging their unique strengths to deliver the best value for
travellers. Having worked together on the development of the new F&B strategy for
restaurants and cafés at the airport, the extension includes the allocation of flexible
concept sites responsive to emerging trends. The continuation includes the F&B
components of the airport’s future A Pier and redevelopment of Lounge 1, ultimately
contributing to the realisation of the vision to achieve 100% sustainability.
Highlights of the partnership include the sustainability-centred partnership tackling food
waste, Soup & Bakery by De Verspillingsfabriek, won ABN AMRO Best Newcomer Retail
Award in 2019 as well as named as Schiphol’s own Innovation Award. Schiphol also
piloted the Company’s health-related food, fresh juice and salad bowl concept VIT,
which was named as the 2019 FAB regional winner (Europe) in the category Airport
Health-Centred or Vegan Offer of the Year. The traveller-centric layout of Lounge 1
Food Court was awarded the Best Food & Beverage Partnership Award at the TWFA
Frontier Awards in Cannes 2018. The Company’s overall commitment to sustainability in
operations at Amsterdam Airport Schiphol was recognised during the 9th Annual Airports
Going Green Conference (2016).

*****

About Amsterdam Airport Schiphol
With over 330 destinations, Amsterdam Airport Schiphol reached 71.7 million
passengers in 2019 ranking as 3rd busiest in the European airport passenger volume. It is
now considered an "aerotropolis" that offers a dynamic environment capable of providing
services right round the clock. In 2020 Schiphol was judged Best Airport in Western
Europe at the Skytrax World Airport Awards.
About HMSHost International
Active in over 120 airports in the United States, Canada, Europe, Asia and Oceania,
HMSHost operates in the top 20 airports in North America by passenger traffic. Through
its HMSHost International division, the company has F&B operations at 43 airports, 35
train stations and 7 shopping malls in Europe, the Middle East, and Asia Pacific.
About Autogrill Group
Autogrill is the world’s leading provider of f&b services for travellers. Active in 31
countries with over 60,000 employees, it has around 4,000 points of sale in around
1,000 locations and operates prevalently under concession agreements in the main
travel channels, as well as in selected shopping centres, trade fairs and cultural facilities.
The Company has a portfolio of over 300 international and local brands, managed
directly or under license.
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