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(*) North America stores open calculated as of 31 December 2021, excluding motorways business in the US  
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Innov@Retail Award  

VilloresiEst, 2009 

Good Egg Award 

Autogrill Italia, 2009 

FAB Award 2013: best CSR initiative 

Autogrill - AFuture 

PremioNatura 2015 

VilloresiEst 

Airport Going Green Award 2016 

HMSHost Food Donation Connection 

Innovation Award 2020 @ Schiphol 

HMSHost Int. Soup & Bakeryconcept 

Associate Inclusion Champ. Award 2020 

HMSHost diversity & inclusion program, involvement 

of +120 ACDBE partners 

2005 2009 2011 2013 2014 2015 2016 2020 2021 

First Sustainability 

report 

First Sustainability strategic 

framework: Afuture 

First Materiality matrix 

First Sustainability 

roadmap 

A new 

journey 

begins 

Creation of the Strategies and 

Sustainability Committee 

Appointment of a Chief 

Sustainability Office (2021) 
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• REVENUE 

• EBITDA 

• EBIT 

• UNDERLYING EBITDA / EBIT / NET 

RESULT 

• NET CAPEX 

• FREE CASH FLOW 

• NET CASH FLOW 



• NET INVESTED CAPITAL 

• CONSTANT EXCHANGE RATES 

CHANGE 

• LIKE FOR LIKE REVENUE GROWTH 

• NEW WINS AND RENEWALS 



Source: IATA Air Passenger Market Analysis 

Figures expressed as % change of RPK (Revenue Passenger Kilometer, an airline industry metric that shows the number of kilometers traveled by paying passengers. It is calculated as the number of 

revenue passengers multiplied by the total distance traveled) 
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